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Knowledge sharing has been regarded as key to long term organizational success. Recent 
trend in the field of strategic management has been to emphasize the role of organizational 
knowledge as a basis for competitive advantage of particular organizations. Therefore, the 
study is conducted related to knowledge sharing activities in organization and the factors that 
influence the process. Specifically, the main objective of the study is to examine the influence 
of English competency and communication channel selection on knowledge sharing among 
employees. The research was conducted quantitatively and 133 questionnaires were gathered 
from employees in tyre industry organization in Malaysia. Several tests such as Multiple 
Linear Regression, Independent Sample T-Test and One-Way ANOVA were performed to 
address the research objectives. The result shows that knowledge sharing was positively 
influenced by English competency and communication channel selection. It can be concluded 
that English competency and communication channel selection play an important role in 
determining the success of knowledge sharing among employees. Apart from that, knowledge 
sharing activities were found significantly differs between gender, nationality and among job 
position. The study contributes to better understanding in knowledge sharing and gives 
alternatives for improved practices in future. 
 
 







Perkongsian ilmu merupakan salah satu kunci kejayaan jangka masa panjang bagi sesebuah 
organisasi. Dalam bidang pengurusan strategik telah menekankan peranan pengetahuan 
organisasi sebagai asas persaingan positif kepada organisasi tertentu. Jadi, kajian yang 
dijalankan ini berkaitan dengan aktiviti-aktiviti perkongsian pengetahuan dalam organisasi 
dan faktor-faktor yang mempengaruhi proses tersebut. Secara khususnya, objektif utama 
kajian ini adalah untuk mengkaji kesan kebolehan berbahasa Inggeris dan pemilihan saluran 
komunikasi terhadap perkongsian pengetahuan dalam kalangan para pekerja. Kajian ini 
dijalankan secara kuantitatif dan sebanyak 133 kaji selidik dikumpul daripada para pekerja di 
organisasi tayar industri di Malaysia. Bagi menjawab objektif-objektif kajian, beberapa ujian 
seperti Multiple Linear Regression, Independent Sample T-Test dan One-way ANOVA telah 
dijalankan. Keputusan menunjukkan bahawa kebolehan berbahasa Inggeris dan pemilihan 
saluran komunikasi mempengaruhi perkongsian pengetahuan secara positif. Ini boleh 
disimpulkan bahawa kebolehan berbahasa Inggeris dan pemilihan saluran komunikasi 
memainkan peranan penting dalam kejayaan perkongsian ilmu dalam kalangan para pekerja. 
Selain itu, dapatan mencadangkan bahawa usaha bagi meningkatkan progam perkongsian 
ilmu perlu direkabentuk berdasarkan jantina, kewarganegaraan dan jawatan kerja. Kajian ini 
turut memberi pemahaman yang lebih mendalam di dalam perkongsian ilmu serta memberi 
alternatif yang lebih baik di masa hadapan. 
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1.1 Research Background 
Knowledge is defined as a combination of experience, values, contextual information and 
expert insight that help evaluate and incorporate new experience and information 
(Gammelgaard & Ritter, 2000). Knowledge is important key in business where it has become 
one of resources to organization. Knowledge exploitation is the key source of competitive 
advantage for organizations (Marouf, 2016). 
 
The resource (knowledge), if managed well by organization, can be one of the 
strategic moves in business. The distribution of knowledge resources would be successful if 
the required knowledge at the right time is received by the right people take right action (Al-
Hosani, 2011). Organizations are being competitive in this challenging industry, and 
knowledge can play it role to strengthen the business. 
 
According to Al-Hosani (2011), knowledge is regarded as set of tools, skills, rules, 
procedures, data, technique and concepts that is embedded in people or process or routine in 
organization. This is similar to knowledge definition which defined as an organized body of 
data, information, skills and expertise for the purpose to create new information when 
carrying out task (Hamid, 2015). Daud (2010) also defined knowledge as experience, values, 
contextual information and expert insight. Furthermore, Nonaka and Takeuchi (1995) defined 
knowledge as a dynamic human process of justifying personal belief toward the truth. 
 
Somehow, there are researchers that defined knowledge and information differently, 
thus might have different interpretation. Information is defined as a set of meaningful facts in 
The contents of 
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Appendix A: Cover Letter for Survey 
Continental Tyre AS Malaysia Sdn. Bhd., 
No. 1, Jalan Tunku Abdul Rahman, 
P.O Box 100, Mergong, 
05710 Alor Setar, Kedah.                 1
st
 Feb 2017 
 




I, Fathin Fathiha Ahmad, a student of Master of Science (Management) in Universiti Utara 
Malaysia’s is presently conducting a research relating to knowledge sharing factors among 
employees in Continental Tyre AS Malaysia Sdn. Bhd. Knowledge sharing is a practice 
where people working together exchange their valuable information with each other. 
 
The research is being undertaken for a dissertation in School of Business, under supervision 
of Dr. Hazlinda Hassan. The purpose of the study is to examine the influence of English 
competency and communication channel selection on knowledge sharing.  
 
The research consists of survey, where the questions will be asking related to daily used 
language and selection of communication channel in sharing knowledge between employees 
and general information of knowledge sharing understanding.  
 
Please be assured that your individual responses to the survey will be kept strictly 
confidential and any result will be represented as a summary of respondents. If you have any 
question or concern, kindly contact me, Fathin Fathiha Ahmad at phone: +6012-6598363 and 
e-mail: fathin.fathiha@yahoo.com. 
 
Thank you in advance for your help.  
 
Regards, 
Fathin Fathiha Ahmad 
Master of Science (Management) 








Appendix B: Survey Questionnaire (Malay version) 
Versi Bahasa Malaysia 
Bahagian A: Informasi Umum 
Arahan: Sila isikan informasi umum anda dengan menandakan (X) dalam  kotak yang 
berkaitan. 
 
1. Jantina    : Lelaki            ☐  Perempuan              ☐  
 
2. Jawatan    : Pengurus/ Ketua    ☐ Eksekutif/ Jurutera ☐ 
     Penyelia                ☐ Operator  ☐ 
 
3. Tahun berkhidmat :      0-5 tahun  ☐ 6-12 tahun             ☐ 
            13-20 tahun ☐ 21 tahun dan ke atas ☐ 
 
4. Warganegara    : Malaysia    ☐ Bukan warganegara ☐ 
 
5. Bangsa     : Melayu   ☐ China     ☐ 
        India   ☐ Lain-lain (sila nyatakan): ____________ 
 
6. Berdasarkan pilihan Bahasa dibawah, sila nyatakan 2 bahasa yang paling kerap anda 
gunakan dengan rakan sekerja anda dalam kerja (1=bahasa ibunda/harian, 2=bahasa kedua). 
Bahasa Inggeris        
Melayu         
Tamil          
Mandarin         
Lain-lain (sila nyatakan):   ______________________ 
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Versi Bahasa Malaysia 
Bahagian B: Kebolehan Bahasa Inggeris 
Arahan: Penilaian di bahagian ini adalah bertujuan untuk menilai kebolahan bahasa Inggeris pekerja 
yang digunakan dalam kerja seharian. Sila tandakan jawapan anda (X) di dalam kotak berkaitan 
berdasarkan skala di bawah. 
Sangat tidak 
bersetuju 
Tidak bersetuju Neutral Bersetuju Sangat bersetuju 
1 2 3 4 5 
 
 1 2 3 4 5 
1. Saya boleh membaca dan memahami kebanyakan penulisan dalam bahasa 
Inggeris. 
     
2. Saya boleh menulis dalam bahasa Inggeris dengan mudah.      
3. Saya boleh bertutur dalam bahasa Inggeris dengan yakin.      
4. Saya sangat yakin dengan kebolehan saya menulis dalam bahasa Inggeris 
dengan betul. 
     
5. Saya boleh memahami rakan sekerja bercakap bahasa Inggeris dengan agak 
baik. 
     
6. Kebolehan saya dalam bahasa Inggeris membolehkan saya menghadapi 
hampir semua situasi yang memerlukan saya menggunakan bahasa tersebut. 
     
7. Saya selesa apabila perlu berbahasa Inggeris dalam perbualan telefon.      
8. Saya berasa selesa apabila berjumpa dan bercakap dengan rakan sekerja 
dalam bahasa Inggeris. 
     










Versi Bahasa Malaysia 
Bahagian C: Pemilihan Saluran Komunikasi 
Arahan: Bahagian ini bertujuan menilai kemahiran pekerja dalam pemilihan saluran komunikasi 
dalam kerja seharian. Sila tandakan jawapan anda dengan (X) berdasarkan skala yang dinyatakan di 
Bahagian B. 
 1 2 3 4 5 
1. Syarikat selalu mengeluarkan buletin bulanan untuk diedarkan kepada para 
pekerja bagi tujuan pengetahuan. 
     
2. Bagi saya perjumpaan secara terus membantu mengelakkan salah faham 
dalam pertukaran maklumat. 
     
3. Pengalaman bekerja adalah lebih baik dikongsikan semasa mesyuarat atau 
perjumpaan sosial dengan rakan sekerja. 
     
4. Kerjasama atau kerja berkumpulan membolehkan maklumat dikongsi 
bersama-sama. 
     
5. Saya berkongsi maklumat melalui mesej atau perbualan telefon.      
6. Perisian sosial dan alat komunikasi yang mempunyai kemudahan 
menyimpan informasi dan maklumat digunakan di syarikat saya. 
     














Versi Bahasa Malaysia 
Bahagian D: Perkongsian Maklumat  
Arahan: Bahagian ini bertujuan menilai pengetahuan perkongsian maklumat dalam kerja seharian 
anda. Sila tandakan jawapan anda dengan (X) berdasarkan skala yang dinyatakan di Bahagian B. 
 1 2 3 4 5 
1. Saya selalu menyumbang idea dan pemikiran dalam mesyuarat.      
2. Saya aktif mengambil bahagian semasa aktiviti sumbang saran.      
3. Saya selalu bertanya dan menjawab soalan dalam perbincangan kumpulan.      
4. Pada pendapat saya, kisah kejayaan yang boleh memberi manfaat kepada 
organisasi patut dikongsi bersama rakan sekerja. 
     
5. Adalah menjadi keutamaan untuk berkongsi maklumat kegagalan atau 
kesilapan yang berkait dengan kerja agar dapat memberi pengajaran. 
     
6. Saya bersemangat membuat perbentangan dalam mesyuarat.      
7. Saya selalu membantu pekerja yang kurang berpengalaman membuat kerja 
baru. 
     
8. Saya akan membantu apabila rakan sekerja meminta bantuan (berkaitan 
kerja). 
     
9. Adalah menjadi kemestian setiap pekerja dalam jabatan untuk sentiasa 
mengemaskini maklumat untuk satu sama lain. 
     
10. Saya tidak keberatan meluangkan masa untuk membantu rakan sekerja 
dengan masalah yang berkaitan dengan kerja. 
     
11. Saya selalu berkongsi pengalaman yang boleh membantu mengelakkan 
risiko dan masalah. 
     








Appendix C: Survey Questionnaire (English version) 
English version 
Section A: General Information 
Instruction: Please fill in your general information by tick (X) in the appropriate box. 
 
1. Gender   : Male      ☐  Female   ☐  
 
2. Position   : Manager/ Head ☐ Executive/ Engineer ☐ 
   Supervisor  ☐ Operator  ☐ 
 
3. Years of working  : 0-5 years  ☐ 6-12 years  ☐ 
    experience       13-20 years  ☐ 21 years and above ☐ 
 
4. Nationality    : Malaysian  ☐ Expatriate  ☐ 
 
5. Race   : Malay  ☐ Chinese  ☐ 
       Indian  ☐ Others (please state):_______________ 
 
6. Based on below language selection, please rate TWO (2) most languages used in daily 
communication with your college (1=native/daily language, 2=second language). 
English        
Malay         
Tamil         
Mandarin        





Section B: English Competency 
Instruction: The purpose of this section is to assess the skill of employees regarding English 
competency in daily work. Please tick (X) in the appropriate box to represent your answer 
based on scale below. 
Strongly 
Disagree 
Disagree Neutral Agree 
Strongly 
Agree 
1 2 3 4 5 
 
 1 2 3 4 5 
1. I am capable of reading and understanding most texts in English.      
2. I know enough English to be able to write comfortably.      
3. I know enough English to speak confidently.      
4. I am very confident in my ability to write English correctly.      
5. I can understand my college speaking English quite well.      
6. My knowledge of English allows me to cope with most situations 
where I have to use that language. 
     
7. When I have to speak in English on the phone, I feel comfortable.      
8. Every time that I meet my college and speak with him/her in English, I 
feel at ease. 
     













Section C: Communication Channel Selection 
Instruction: The purpose of this section assessment is to assess the knowledge of employees 
regarding communication channel selection in your daily work. Please tick (X) to represent 
your answer based on scale described in Section B. 
 1 2 3 4 5 
1. The company is keen on monthly bulletins for distribution of 
applications of knowledge workers. 
     
2. In person networking or face-to-face meeting helps me avoid 
miscommunication in information exchange. 
     
3. Personal experiences are better shared during meeting or socialization 
with college. 
     
4. Collaboration or working together in team enables knowledge sharing 
with each other. 
     
5. I share knowledge through messaging or chat.      
6. Social software and communication tools which support information 
and knowledge collection are used in our company. 
     















Section D: Knowledge Sharing  
Instruction: The purpose of this section assessment is to assess your understanding in 
knowledge sharing activities in daily work. Please tick (X) to represent your answer based on 
scale described Section B. 
 1 2 3 4 5 
1. I always express ideas and thoughts in meetings.      
2. I actively participate in brainstorming sessions.      
3. I always ask and answer questions during team discussion.      
4. In my opinion, success stories that may benefit the organization 
should be shared together with colleges. 
     
5. It is important to share work-related failures or mistakes in meeting 
as lesson learned. 
     
6. I eagerly make presentation in department meetings.      
7. I always support less-experienced colleges to do new things.      
8. When my college ask for help (work related), I never say no.      
9. It is a tradition for our department members to keep each other 
updated with important information. 
     
10. I don’t mind spending time to help my colleges with their work-
related problems. 
     
11. I always share experiences that may help others avoid risks and 
trouble. 
     










Appendix D: Table for determining sample size of a known population 
 
N S N S N S N S N S 
10 10 100 80 280 162 800 260 2800 338 
15 14 110 86 290 165 850 265 3000 341 
20 19 120 92 300 169 900 269 3500 346 
25 24 130 97 320 175 950 274 4000 351 
30 28 140 103 340 181 1000 278 4500 354 
35 32 150 108 360 186 1100 285 5000 357 
40 36 160 113 380 191 1200 291 6000 361 
45 40 170 118 400 196 1300 297 7000 364 
50 44 180 123 420 201 1400 302 8000 367 
55 48 190 127 440 205 1500 306 9000 368 
60 52 200 132 460 210 1600 310 10000 370 
65 56 210 136 480 214 1700 313 15000 375 
70 59 220 140 500 217 1800 317 20000 377 
75 63 230 144 550 226 1900 320 30000 379 
80 66 240 148 600 234 2000 322 40000 380 
85 70 250 152 650 242 2200 327 50000 381 
90 73 260 155 700 248 2400 331 75000 382 
95 76 270 159 750 254 2600 335 1000000 384 
Note: N is Population size; S is Sample size 
 




Appendix E: Pearson Correlation result 
 
Correlations 
 EC2 CCS2 KS2 





Sig. (2-tailed)  0.000 0.000 
N 133 133 133 





Sig. (2-tailed) 0.000  0.000 
N 133 133 133 





Sig. (2-tailed) 0.000 0.000  
N 133 133 133 









Model R R Square 
Adjusted R 
Square 




 .416 .407 .49586 







Model Sum of Squares df Mean Square F Sig. 
1 Regression 22.751 2 11.376 46.265 .000
a
 
Residual 31.964 130 .246   
Total 54.715 132    
a. Predictors: (Constant), CCS2, EC2 











t Sig. B Std. Error Beta 
1 (Constant) 1.354 .256  5.296 .000 
EC2 .145 .048 .249 3.030 .003 
CCS2 .452 .079 .469 5.714 .000 

















Appendix H: One-way ANOVA result for job position 
 82 
 
Post hoc test result 
Multiple Comparisons 
Dependent Variable:   Knowledge Sharing   
Turkey HSD   
(I) Position (J) Position 
Mean 
Difference (I-J) 
Std. Error Sig. 
95% Confidence Interval 
Lower Bound Upper Bound 
Manager/Head Executive/Engineer .03243 .15294 .997 -.3656 .4305 
Supervisor .24444 .16505 .452 -.1852 .6740 
Operator .60299
*
 .15973 .001 .1873 1.0187 
Executive/ 
Engineer 
Manager/Head -.03243 .15294 .997 -.4305 .3656 
Supervisor .21202 .14270 .449 -.1594 .5834 
Operator .57057
*
 .13650 .000 .2153 .9259 
Supervisor Manager/Head -.24444 .16505 .452 -.6740 .1852 
Executive/Engineer -.21202 .14270 .449 -.5834 .1594 
Operator .35855 .14995 .084 -.0318 .7489 
Operator Manager/Head -.60299
*
 .15973 .001 -1.0187 -.1873 
Executive/Engineer -.57057
*
 .13650 .000 -.9259 -.2153 
Supervisor -.35855 .14995 .084 -.7489 .0318 





   
Position N 
Subset for alpha = 0.05 
1 2 
Operator 35 3.2165 
 










Means for groups in homogeneous subsets are displayed. 
a. Uses Harmonic Mean Sample Size = 31.671. 
b. The group sizes are unequal. The harmonic mean of the group sizes is used. Type I 
error levels are not guaranteed.* 
